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ALL OF ME

Welcome to my portfolio! Here you'll find
pieces of my heart and my passion for all things
design. Each piece you see as you flip through
nas been carefully created with everything | have
learned thus far in mind.

My education at the University of South
Carolina as a Visual Communications major,
and minor in Women and Gender Studies, has
ouilt my creative abilities to where they are now.
Along with each of my day-to-day experiences
across the world and | am pleased to present
them each to you.
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STUDIO

This backlit rim lighting project was

one of my favorite projects to work
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my models. This allowed me to bring

grace and elegance to

something so simple.



Nourishing Molsture

Wt. 1.7 fl oz | 50m

These artificially lit product shots were

shot for the brand Pleasing. The

i1 The Pearlescent

products have great pops of colors and
: ¢ Illuminating Serum

| wanted to bring that forward to stay in
line with their brand. | also wanted to
stay in line with their clean and

simple aesthetic.




Here | shot food in the studio. | wanted to
branch out from basic food images and
wanted to capture food from a more artistic

standpoint. | placed thin slices of fruit on a

product table with a light underneath and

wanted it to appear like it was under a
microscope. This is one of my favorite art

pieces of mine.




This is a collection of photos that | have taken
over time to create a certain vibe. Each
establishes a specific sense of mood that | was
trying to convey. | wanted a rich, slightly
somber mood to come across with each photo.
| stuck to a very warm color scheme with hints
of orange and green to create a

cohesive collection.
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| was the photographer for the
Carolina Club Softball team, and

| have done multiple projects with

them. Overall, | just wanted to grab

more unigue sport photos that the
girls could use to romanticize their
own lives while still capturing their

athletic talents.
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| have also been a consistent photographer
-

for the Ultra Runner, Rob‘ Martin. Later in the
)

portfolio you will come across the

documentary I{did on the long-winded races
-
\
that Rob doesyroughout the year. | have
shot man@f his races including his

],@—mile race to document his process.




NOISHA



CONTENT CREATION

For this design project, | shot photos in the
studio of Squishmallows to create content for
their social media advertisements. This project
included shooting photos, design typography,
logo incorporation, and social media template
layout. | created the Guess The Squish content
to grab the attention of our young audience for
a sense of excitement. Also, if you scan the
QR code below you'll find an adorable little GIF

animation of our squishy friends.




In my time in Barcelona, Spain, we worked on
multimedia projects to document our
experience. For our project, we created a
magazine and video to compare the highest
rated Yelp restaurants and the local
recommendations. Scan the QR code

to watch our video!
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type copy for the magazine title and headlines.

fancy a

CUPPA?

The love and addiction for cojffee has skyrocketed through the last
decade, especially within young adulis. Americans crave their daily
Jix of caffeine through the maost extravagant cup of joe they can find
on the market these days.

For this graphics project, | created and drew a ) ﬁ | G R A P H I C S
magazine cover layout using photos taken in the
studio. | used a reference photo of my model to
\
illustrate her digitally using lllustrator and created JULY ‘ \
$3.99 |
Q) /“\ |
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Grab a drink and buckle up for the biggest Halloween 10
date! There is nothing like kicking back with friends and
partying all night long in the most popular witch, vampire,
and superhero costunes.

THE YEAR
THAT
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of 18+ Americans drink coffes
everyday and growing
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most
powerful

women at This infographic was to show how This infographic was for a client who
UOfSC Halloween has changed over the years wanted very specific details included in
and how it has become a more their design while still having the coffee
sophisticated and “older” holiday. | aspect come across well. | drew

always try to keep a similar vibe to my everything and shot texture photos that
infographics, and this fits right in. are also included in the product.

WHAT TO WEAR AT EVERY AG




IDENTITY SYSTEM
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160, wanted a revamp in their logo and

branding to bring more of a French vibe. [}
They still wanted to keep some blue but

did not care about the specifics. They

wanted a more stereotypical look to
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their cafe that was otherwise too stiff for
them. Bringing in the browns and navy

blue brought a more rich and elegant

before!
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NARRATIVE DOCUMENTARY

This documentary covers the previously
This narrative video The Hike was one

shown Ultra Runner, Rob Martin. In this
of my favorites to make because of our

mini-doc, | interviewed Rob during his
ability to show our creative thinking

training period while he built up to his
abilities. We created a short thriller

second 100-mile race. He took me to
styled video with a few twists and turns.

the Clemson Experimental Forrest where
We filmed and edited with the intention

, . he has a frequent trail he trains on.
of a slightly eerie vibe to come across.

Scan the QR code to watch him train!

SCAN ME! SCAN ME!
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JOURNALISTIC

As the photographer for the Carolina

Club Softball team, | took it upon myself ( w

to create a short journalistic style video

Carolina Club Softball Team .

3

on the team and their first season in

conference against some well-known
teams. | went to a few of their
practices, their game against

Tennessee, and their game against our

rival, Clemson. : ‘, REIRR o0 'y S DI TR . : : S
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VROOMCheck

SCAN ME!
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For this UI/UX project, | created an app called —
VROOMCheck. My plan with this app was that
| wanted a way to connect our phones to our

cars the same way we do to our computers,

televisions, and houses. With this app, you can

track where your car is and if parts get stolen,

the ability to track those as well. You can also
check to see what your battery life looks like,
your gas levels, and your milage all from your

phone. You can also document any receipts

and information from getting work done on your
car like oil changes and maintenance upkeep.
There is also the ability to watch the cameras

on your car from your phone through past

footage and live footage. Scan the QR code to

see it in action!
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11.12 gallons

$35.94
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